NMHU Center at Rio Rancho

1700 Grande Court, Suite 100

Rio Rancho, NM 87124

Telephone: 505-891-6900

Fax: 505- 891-2972


[image: image1.jpg]¥y 1
NEW MEXICO

HIGHLANDS

UNIVERSITY®



Major Form/Program of Study
In Partnership with Albuquerque CNM

128 Total Hours

51 Upper Division Hours Required at NMHU

Bachelor of Business Administration (BBA)

Concentration in Marketing

2011-2013 Catalog

Student Name: ______________________________    Student ID # ________________________
Address: _____________________________________________________________________________

Telephone Numbers:  Home: _________________________   Cell: ______________________________

Email Address: ________________________________________________________________________

	Part A: BUSINESS EDUCATION CORE (Require Macroeconomics (BA 2202/ECON 216)  in University Core) (Check Appropriate Box)

	
	Albuquerque CNM
	Credits
	NMHU
	Credits
	Semester
	Grade

	1
	ACCT 1111&1112 or ACCT 1110 FinAcct1,2
	3
	
	ACCT 287

Prin of Financial Acct
	3
	
	
	

	2
	MATH 1330/245

Intro to Prob & Stats
	3
	
	BUS 210 or Math 158
Stat Analysis for Bus
	3
	
	
	

	3
	ACCT 1210 or       ACCT 1140
Managerial Acct
	3
	
	ACCT 288

Prin of Managerial Acct
	3
	
	
	

	4
	ACCT 1109
Business Math
	3
	
	BUS 110 or Math 153
Bus Analysis Methods
	3
	
	
	

	5
	IT 1010
Intro Bus Computers
	3
	
	MIS 145
Microcomp Appl in Bus
	3
	
	
	

	6
	BA 2240
Bus Law 1
	3
	
	BLAW 360

Bus Law & Ethics
	3
	
	
	

	7
	BA 2222
Prin of Marketing
	3
	
	MKTG 302

Prin of Marketing
	3
	
	
	

	8
	ECON 2201

Microeconomics
	3
	
	ECON 217

Prin of Microeconomics
	3
	
	
	

	9
	ENG 2219

Technical Writing
	3
	
	ENG 367

Technical Writing
	3
	
	
	

	10
	BA 1133

Prin of Management
	3
	
	Mgmt 303
Prin of Management
	3
	
	
	

	Total CNM Credit Hours:
	30
	Total NMHU Credit Hours:
	30
	


	Part B. UPPER DIVISION BUSINESS CORE (300/400Level)
	Credits
	Semester
	Grade

	1
	FIN 341 – Financial Management 1
	3
	
	

	2
	FIN 342 – Fin. Management 2 or FIN 340 – Personal Fin.
	3
	
	

	3
	MGMT 325 – Operations Research & Scientific Management
	3
	
	

	4
	MGMT 364 – Organizational Behavior
	3
	
	

	5
	MKTG 411 – Marketing Research
	3
	
	

	6
	MGMT 489 – Strategic Management*
	3
	
	

	Total Upper Division Business Core Credit Hours:
	18
	


MGMT 489 –taken only after completion of your Business Core Curriculum and in your Senior Year of study.

	Part C.  MARKETING CORE
	Credits
	Semester
	Grade



	1
	MKTG 320—Professional Sales
	3
	
	

	2
	MKTG 373-- Advertising
	3
	
	

	3
	 MKTG 415–Consumer Behavior
	3
	
	

	4
	MKTG 474– International marketing
	3
	
	

	5
	MKTG 484—Marketing Management
	3
	
	

	Total Marketing Core Credit Hours:
	15
	


	Part D. MARKETING ELECTIVES

Six Upper Division Business School  Electives (Two in Mktg)
	Credits
	Semester
	Grade

	1
	
	3
	
	

	2
	
	3
	
	

	3
	
	3
	
	

	4
	
	3
	
	

	5
	
	3
	
	

	6
	
	3
	
	

	Total Marketing Electives Credit Hours*:
	12
	


Student must complete 51 hours of upper division courses at NMHU
Student Signature: ______________________________________   Date: _________________________

Advisor, School of Business: _____________________________    Date: _________________________

Dean, School of Business: _______________________________    Date: _________________________
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